he Baby Boom generation has a demonstrated track record in North America of challenging authority and shaping society, and its members are demanding consumers. As they age, they are becoming increasingly concerned about health. At the same time, the Internet has the potential to shift the balance of power between consumers and providers, at least in terms of access to information.
The consumer healthcare-activist movement is more advanced in the United States than anywhere else, and both Web sites and on-line discussion groups are common tools. There is less evidence of such a movement in Canada on the World Wide Web, although the development of such a movement concerns policy-makers and professionals across the country. While the push to increase the accountability of the healthcare system to consumers through report cards and other mechanisms is commendable, it does not appear to be driven by a grassroots consumer activist movementat least, not so far in Canada.
The collective power and influence of healthcare consumers is magnified in the U.S., because of market forces that, at least as yet, are not replicated in Canada. In the simplest terms, consumers increasingly see themselves as customers and want to get their money's worth for insurance or outof-pocket expenditures. Canadian users of healthcare services have so far been relatively silent in terms of a web presence, perhaps because they are less concerned than their counterparts to the south about getting value for their healthcare dollars, which are predominantly paid through taxes. When Canadian healthcare consumers do band together, it is generally along disease-specific lines. Canadian healthcare consumer information on the Web to date is mainly aimed at managing consumer utilization.
CONSUMERS' ASSOCIATION OF CANADA (CAC)
http://www.consumerreports.org The Consumers' Association of Canada (CAC) evolved from a coalition of women's organizations during WWII. Its mission is to inform and educate consumers and lobby on their behalf. Its efforts are diffused because the interests of consumers are scattered. The CAC says healthcare consumers have the right to:
• be informed;
• to participate in decision-making affecting their health; • be respected as an individual with a major responsibility for their own health care; and • equal access to health care regardless of the individual's economic status, sex, age, creed, ethnic origin and location. The CAC's interest in health is not evident on the Web. Based in Ottawa with provincial chapters, the national organization doesn't even have a home page, although some provincial offices do. This contrasts with its U.S. counterpart, the non-profit Consumers Union, which publishes the magazine Consumer Reports. For the nominal fee of $2.95 (U.S.), anyone can get a month's access to Consumer Reports Online, which includes an archive of more than 60 health-related feature articles. These range from comparative reports ranking the "best" Health Maintenance Organizations to reports on diseases, conditions and treatments .
CONSUMER WORLD
http://www.consumerworld.org Consumer World is the Web site of Edgar Dworsky, who says he is a consumer advocate and educator, as well as an attorney. He offers about 60 links, aimed at providing U.S.-based consumers with a variety of information to help them make informed decisions. Consumers can check a physician's board certification, compare health plans, look at various hospital report cards and check out the latest medical breakthroughs. One link offers access to live or televised cosmetic surgery procedures via the Internet. The key electronic resource consists of one of the best compilations anywhere of electronic databases and links to more than 300 health-related Internet sites, mostly in the U.S. and Canada. They are arranged according to topics that are not restricted to diseases, but include three separate sites, one Canadian, for rare disorders. It indicates which sites are Canadian, and even notes whether they are bilingual. The resource also includes links to sites that assist in web site evaluation, as well 15-20 general search engines and about 20 medical search engines. 
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INTELIHEALTH http://www.intelihealth.com
Intelihealth is a joint venture of Aetna U.S. Healthcare and the Johns Hopkins University Hospital and Health System. The web site provides access to a wide spectrum of health information aimed at both consumers and providers. One of the key content providers is the U.S. National Health Council, the not-forprofit umbrella for more than 100 agencies, associations and foundations focused on specific diseases and conditions. Another information stream comes from the U.S. National Institutes of Health, an umbrella organization for scientists and researchers. The Web site offers comprehensive, well-organized information including Intelihealth newsletters, access to consumer and medical journals and drug databases.
HEALTHWORLD ONLINE
http://www.healthy.net HealthWorld Online is an attempt to bridge the conventional, provider-driven medical culture and the more consumerdriven culture of alternative medicine. The web site bills itself as "the only Internet health network that integrates both alternative and conventional health information into a synergistic whole," offering links to both. Its emphasis is "self-managed care" with a focus on health rather than on illness or on increasing efficiency and cost-effectiveness -although these motives are not mutually exclusive. The web site is a good central source of information about traditional medicine, and alternative and complementary therapies. 
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